T e m e c u l a Va l l e y W i n e a n d
A g r i c u lt u r a l H e r i ta g e D i s t r i c t

- Frequently Asked Questions -

what is business improvement district (BID)?
Developed by Temecula Valley Winegrowers Association (TVWA), the Temecula Valley Wine &
Agricultural District (TVWAHD) is a Business Improvement District proposed to provide specific
benefits to payors, funded by an assessment on the business. Specific benefit may include funding
marketing, brand awareness & events programs, and business improvement & special projects for
assessed businesses. Usually the assessment is passed along and collected from the consumer. This
approach has been used successfully in other destination areas throughout the country to provide the
benefit of driving increased business sales directly to payors. For instance, our neighboring hotels
charge a small fee on all hotel stays and this is how Visit Temecula Valley is funded.
how will the bid be established?
The district will be established under California’s Property and Business Improvement District Law of
1994. This law requires a thorough approval process beginning with the submission of petitions from
the businesses that will be assessed in the district. To move to the next step in the process, we need to
collect signed petitions from businesses that together represent over 50% of the projected assessment
budget of the district.
why is the tvwa pursuing the bid?
As many of you know, the TVWA is primarily funded through fundraising channels and has long
been seeking a way to create sustainable, reliable funding that isn’t dependent on fundraising events
and membership dues. Additionally, with our current budget, we are not able to engage in the kind of
marketing efforts we see in other wine regions. The BID is the most effective solution we have found
that will create long-term and stable funding for the Association.
do other wine regions have a bid?
Several wine regions are currently pursuing the BID, including Livermore Valley and others in the
Sonoma County region. We expect to see more regions begin to explore the pursuit of a BID because
it is a sustainable, reliable, and significant form of funding for our industry. We are currently poised to
be the first wine region BID in the United States.
will the assessment dissuade visitors from visiting temecula valley tasting rooms?
Historically, each year BIDs see an increase in visitation and sales within their industry and 98% of all
BIDs are renewed, which clearly shows that there is high satisfaction with the results that BIDs deliver.
Visit Temecula Valley has consistently seen increased yearly visitation, overnight hotel stays, marketing
and sales funding and their BID continues to be renewed.

is the assessment like a tax
No. The assessment, unlike taxes, requires that those who pay the assessment specifically benefit from
the assessments paid. State law explicitly distinguishes taxes from assessments. The district assessment
will not go into a government fund. It will be returned to a non-profit corporation that will spend the
money for the direct benefit of the assessed businesses. Additionally, an assessment differs from a tax
because it is requested and approved by most of the businesses that pay the assessment, rather than the
general public. Finally, there is 100% transparency on how the money is raised, where it is spent, and
what the results are as an outcome of the assessment.
what assessment percentage is the tvwa recommending and what will it be assessed on?
The TVWA is recommending a 1% assessment on all DTC transactions within the State of California.
This would include wine, merchandise, and wine clubs sold in the tasting room, events and restaurant
sales. It would also include any items shipping to California customers, including orders made through
internet, phone and wine club. This allows the BID to be tied to CA sales tax, ensuring a reliable system
of collection that is not dependent on self-reporting and does not create additional work for the wineries
to report.
how is the fee collected?
You would collect the fee as a part of the normal transaction (the same way tax is auto calculated and
charged). In your POS system, you would set up an additional line item to charge 1% on all transactions
for customers purchasing in your tasting room, restaurant or special events and any customers shipping
wine and/or merchandise to a California address. This fee would appear as a separate line item in the
tax area on the receipt. There will be a third-party auditor to collect the fee and distribute it to the
TVWA to keep your information confidential. The data needed to process the fee collection will be the
same data you submit for California sales tax, so there shouldn’t be an increase in accounting work for
the wineries.
how will this work with my point of sale (pos) system?
Many POS systems have a feature built in that can support this. As an example, Wine Direct has a
feature called “Handling Charge” that you can set as a percentage of a sale made to California residents.
Additionally, ShipCompliant is building in a feature to support BIDs as they expect this to be a needed
feature in the future for multiple regions. In Square, you can add it as a separate line item. The TVWA
staff will work with you to determine how to add the BID to your POS system.
how much money does the tvwa expect to receive through the bid?
Based on the 2018 tax receipts for the wineries in the Temecula Valley AVA, we expect the BID would
generate approximately $1.2 million in funds for the TVWAHD. With the BID and the elimination/
reduction of dues, and based on the 2019 budget, we’d anticipate a yearly budget of approximately $1.6
million; almost tripling our current yearly budget. Of course, the COVID-19 pandemic could have
a significant effect on these numbers and therefore, because of this uncertainty, we cannot precisely
predict 2021 budget numbers.

wHO does this apply to and how will it benefit the businessess being assessed?
All wineries in the Temecula Valley AVA will be assessed whether they are current members of the
association or not. Everyone will benefit from the money generated from this BID, as it will allow us to
advocate for our wines and region in a more strategic, methodical way, based on research and analysis.
We haven’t had the funds to do this in the past. As the hoteliers have learned through this funding
model, working together for the greater good is a proven business model.
what will you spend the money on?
It is a requirement of the law that all funds raised by the assessment specifically benefit those paying the
assessment. The programs that are intended to be provided are sales and marketing programs, special
projects (i.e. hospitality & sales training programs, special events, wine education and events programs,
etc.), community organization programs (community engagement programs, community development
initiatives, etc.), and destination advocacy initiatives. All BIDs in California are required to adhere to
the Brown Act and the California Public Records Act for transparency.
who will decide where the money is spent?
The Board of Directors will appoint members to a BID Marketing Committee. This committee will
be composed of representatives from large, medium and small wineries. The committee will make
recommendations to the Board of Directors for specific marketing programs and tactics that could be
funded through the BID. The committee will be separate from the Board of Directors and will not have
the full authority to spend any BID funds. The Board of Directors will have final approval on how the
funds will be spent.
who decides if this gets approved?
All winery owners located within the boundaries of the TVWAHD who have a Direct-to-Consumer
business are eligible to sign the petition in favor of the Wine BID. Votes are weighted based on the
percentage of DTC business your brand represents of the County’s total. We need 51% to be in favor
for the BID to be approved and to move to the County for final approval. The County Supervisors will
then have to approve through a majority vote of the Supervisors.
if the bid is approved will the weightings remain the same?
Once the TVWAHD is implemented, all wineries have the same voting rights under the Temecula
Valley Winegrowers Association; one vote per winery, regardless of production size. Weightings are
only used for the TVWAHD approval process.

will i still have to pay association dues?
No! All wineries in the district who pay into the TVWAHD become de facto voting members of the new
Owners Association. Once the TVWAHD is passed, all wineries have equal voting rights, regardless
of production size. The Association will still have non-voting Grower Members and Affiliate Members
who pay dues, but all assessed wineries are automatically granted membership.
once the district is established, is it permanent?
No. The district will be established for five years. Once per year, beginning on the anniversary of the
formation of the BID, there is a thirty (30) day period in which owners paying fifty percent (50%)
or more of the assessment may protest and initiate a Board of Supervisors hearing on TVWAHD
termination.
how can i learn more?
You can contact Board President, Phil Baily at (951) 757-5226 or you can reach out to Krista Chaich,
Executive Director, TVWA at (951) 699-3626.
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